Kerry Hood

hoodkerry20@gmail.com | 401.864.8038 | kerryhood.com

SKILLS
e Adobe Creative Suite & Microsoft Office e Customer Service
e Painting (Oil & Acrylic), Ceramics e Team Oriented
e Digital & Film Photography e Time Management
EXPERIENCE
STUDIO ASSISTANT/CAMP & ADULT INSTRUCTOR, CREATE! COLOR ART STUDIO MAY 2019 — PRESENT

e Manage social medias and post multiple times a week to maintain engagement

e  Work with children ages 6 to 13 for weeklong art camps using various art mediums

e Organize, plan, and teach adult classes focusing on various mediums

e Work with pottery and glazes, clay hand-building, fused glass, board art, and canvas painting with acrylics
e Studio assistant and cashier in main studio, help customers, maintain upkeep of the studio

e Complete annual inventory to keep accurate numbers of product

FREELANCE ARTIST, RHODE ISLAND/FLORIDA JANUARY 2018 — PRESENT
e Graphic designer, painter, photographer, and wire-wrapped and polymer clay jewelry maker
e Artwork and jewelry have been sold on Etsy

HOSTESS, SPAIN OF NARRAGANSETT RESTAURANT JULY 2020 - SEPTEMBER 2021
e Seat customers and manage the seating chart in order to ascertain their dining needs
e Monitored restaurant activity to determine seating and dining flow
e Answered the phone in a friendly manner to respond to reservation requests or take curbside orders

FUEL ATTENDANT/DOCKHAND, POINT JUDITH MARINA MAY - AUGUST 2016, 2017, 2018
e Calculated fuel numbers to report daily/weekly/monthly sales
e Filed member documents, transferred documents to online directory, took over-the-phone reservations
e Maintained upkeep of grounds, docks, and boats
e Sold fuel and related products to fuel dock customers

EDUCATION
B.F.A. GRAPHIC DESIGN, THE UNIVERSITY OF TAMPA AUGUST 2016 — MAY 2020
e Work was displayed in a Juried Exhibition in the on-campus gallery

LEADERSHIP
PI BETA PHI CHAPTER, THE UNIVERSITY OF TAMPA SEPTEMBER 2018 — SEPTEMBER 2019
VICE PRESIDENT OF COMMUNICATIONS
SOCIAL CHAIR & RECRUITMENT VIDEO CHAIR SEPTEMBER 2019 — MAY 2020

e Promoted and maintained positive external relationships with the university, faculty, parents, alumnae
and other on-campus organizations

e Managed Instagram and Facebook to maintain a positive view of the chapter

e Designed t-shirts, banners, and social media posters for events

e Organized and relayed information from other Greek organizations to our members to plan for events

e Organized and planned days to get members together on and off campus to get videos and photos

e C(Created, filmed, and edited our Fall formal recruitment video

e Increased member participation at on-campus events by 50%



